Water Demand Management

Information, Awareness, Training, Participation.

File of experience

1 - Your experience (to explain your experiences you can fill the board underneath and if you want you can also send to us complementary documents of this action.)

Summary of project (quantitative and qualitative objectives, recipients ?...) 5 to 10 lines :

…………………………………………………………………………………………………...

…………………………………………………………………………………………………...

…………………………………………………………………………………………………...

…………………………………………………………………………………………………...

…………………………………………………………………………………………………...

…………………………………………………………………………………………………...

…………………………………………………………………………………………………...

…………………………………………………………………………………………………...

…………………………………………………………………………………………………...

…………………………………………………………………………………………………...

	Countries, towns or village of intervention
	

	Date and duration (start of project…)
	

	Zone of intervening (number of towns, districts…)


	

	Domain of intervention (themes, subjects…)
	

	Estimated population in the zone (number of citizens, main activity…)


	

	Targeted people


	

	Human means for the action (number of voluntaries helpers, unpaid, salaried…)


	

	Financial means


	

	Partners of action and benefactors


	

	Tools put in place (for example: educating programs, exchange workroom, survey, media, internet site, bulletins, researches, publications, scholastic intervening, spreadsheet…)


	

	Historical account of the project (origin of the project, initiators…)


	

	Principal results and impacts of the project (economic, environmental, social, durability and possible repetitiveness…)

	

	Main difficulties or limiting factors. Have you find solutions ? which ?

Which tool or method put in place has not worked?


	

	Which tool or used method in this project has had the best impact?
Which lessons has been learning


	

	Contacts (responsible organism, responsible person, address, telephone, e-mail…)


	

	Eventually publication (newspapers articles, reports, memories…)


	


2 – How do you define your action ? Is this an action of :

Information : To inform means explain to the public things that he doesn’t know in showing him objectives facts. Actually, who would fight against a problem unknown for him ? It is a no interactive communication of facts and variants. An information reaches just little public (grade of audience, cultural level…) and its interpretation varies from one individual to the other. This kind of communication is not specific to the Management by demand because it is used as well as in management by the offer that in management by the demand.

Awareness : Contrary to the information, the awareness surrounds an emotional dimension, in this sense it goes farther, because it looks for making feel concerned the public by the problem and not only notify them. The action to sensitize supposes a minimum interactive exchange (conference, advice…) or a logical interactive exchange associated to a personal work (school, seminar…). This way of communication aims a participative approach and represents an adapted tool for the objectives of the management by Water Demand.

Training : A training corresponds to the acquisition of a know-how and/or know-how-how. That means teaching to the public the manner to solve the problem (for the water demand management, it consists to explain to users how they can reduce their consumption in water) or to teach educators. The training constitutes a tool for the management by the offer as well as for the management by demand but finalities are different. For the professional it is more a search to increases the technical-economic efficacy before an increase of citizenship, for the private user it is first an increase of responsibility before the saving of potential economies.

This distinction is not negligible and it will be considered because the training fortify the knowledge and the power of deciders at the same time that it aims to user’s capacities building to share the knowledge : this makes emerge the negotiation capacities in new categories of actors.

Participation : The participation means the implication of people concerned. That means beginning and keeping a discussion with the users to get their point of view to obtain the best conditions of realization. For the demand management, the participation is the key elemental because the demand is the result of the participation, contrary to the management by the offer. The participation is not only the implication of concerned people but also the taking into account of this implication and its opinions to answer together to a same question.

It’s right that it’s difficult to say if an action is totally in one if these categories and frequently these categories mix themselves in a same action, but we propose to you to try the experience:

1 : principal entry of the action

2 : secondary entry of the action

0 : this entry is not correspond to this action
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